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"History doesn't
repeat itself,

but it often
rhymes.”
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How This Al Thing

Is Going To Go*
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Al early adopters in some countries are more likely to use Al to create a strong
competitive advantage




OK, What About Email







‘ 24% ’ ‘ 33% ’ ‘ 25%

YES, EXTENSIVELY YES. TO NOT YET, BUT
SOME EXTENT HAVE PLANS TO

‘ 14% ‘ 4% ’

NO, WITH UNSURE
NO PLANS TO




HOW DO YOU ENVISION THE FUTURE ROLE OF Al IN EMAIL MARKETING?




What Al technologies are you using, developing or researching? pé%

bit. Iy/AIEma|I2023

In what areas will your company apply Al?

What Al implementations are you planning to use?




L

bit.ly/AlEmail2023

How useful do you think Al will be for each ‘job to be done’ listed below?
* 1 star - won't work <--> *"**"* 5 stars - Al will eventually do the job

Min Avg Median Max
Email Template Coding 1 3.21 3 5
Visual Design & Production 1 2.86 3 5
Personalization 1 3.66 4 5
Audience Segmentation 1 3.76 4 5
Integrations Between Systems 0 2.90 3 5
Campaign Analysis 1 3.31 3 5
Email/Martech User Interfaces 1 3.24 3 5
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MartechMap 4 wroc & Gpvian 2023 Marketing Technology Landscape
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And Then...
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And Then...
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What we are doing

Our highest priority is to educate our members on the latest trends, policy developments, and business issues.
This year, we will bring in speakers from the FTC, Google, leading international law firms, and practitioners
from some of the most innovative global technology companies to ensure our members remain on the forefront
of their industries. Some of our activities will include:

Member Education:

*Deliverability best practices and troubleshooting / remediation

*Best practices for managing international digital marketing campaigns

*Mobile messaging best practices

Policy:
*CASL compliance, including developing a Compliance Checklist

*CalOPPA briefing and business impact assessment
*What does the FTC Big Data report really mean?
*Monitoring policy developments in the EU

*Beyond cookies and Do Not Track
*New client on-boarding best practices

Technology:
*Changes in email handling at Google across email, SMS, and social media
*Updates with DMARC

*IPV6 and its effect on email, other digital messaging




Social Signal

INFLUENCERS
The World's Trusted Community for Email Marketers
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