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1. GDPR 6 months on...



GDPR was forecast to destroy digital advertising
as we know it

“GDPR will force marketers “Google: GDPR will tighten

to relinquish much of their the screws on how the

dependence on behavioural whole industry handles

data collection” data”
= L
Har.vard W Marketing Week
B“Slness “Ad tech firms are quitting
Review Europe, blaminw&

DIGIDAY

“The day after tomorrow: when ad blockers and

GDPR kill all adtech and martech”
I The Drum.




But in the end, programmatic growth predictions

still remain

Wayne Blodwell, CEO, The Programmatic Advisory —
speaking at WFA meeting in London in September 2018

UK Programmatic Digital Display Ad Spending,
2015-2019

billions of £, % change and % of total digital display ad
spending*

£4.52

2015 2016 2017 2018 2019
Il Programmatic digital display ad spending
W % change [ % of total digital display ad spending*

Note: digital display ads transacted via an API, including everything from
publisher-erected APIs to more standardized RTB technology; includes
native ads and ads on social networks like Facebook and Twitter; includes
advertising that appears on desktop/laptop computers as well as mobile
phones, tablets and other internet-connected devices; *includes banners,
rich media, sponsorship, video and other

Source: eMarketer, Dec 2017

233181 www.eMarketer.com




Implementation: what companies are doing

: EA GAMES ~ NEWS  ABOUT~  SUPPORT  SHOP ON ORIGIN

BATTLEFIELD V. |

Launch is just the Beginning

Cookies help us deliver our services and provide personalized experiences. By using this website, you agree to our use of cookies. X

You can change your preferences at any time.




Implementation: what companies are doing

Part of the P&G Family: dentalcare.com Fixodent e savvy CONTACTUS | UNITED-ENGLISH >

LEARN REGISTER

CLEANS BETTER FOR HEALTHIER GUMS"

*vs. a regular manual toothbrush EXPLORE >

Electric Toothbrushes Brush Heads Toothpaste

Find yours > Find yours > Get yours >
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About Cookies On This Site
We use cookies to personalize and improve your experience on our site and to serve you with relevant advertising. Visit our for more information on our data collection practices. By clicking accept, you agree to our use of cookies for the purposes listed in our




Implementation: what companies are doing

HOW MYM&M'S USE COOKIES TO IMPROVE YOUR EXPERIENCE?
How MyM &M's use cookies to improve your experience?

MyM&M's asks you to accept cookies to enhance your experience, to offer functions adapted to your needs and propose
relevant content.

Red and Yellow need cookies to be able to simplify your browsing on MyM&m's website by measuring and analyzing
traffic statistics (analytic cookies) and at the same time proposing contents and personalized ads (marketing cookies).

Be informed that, you can learn more about our use of cookies, understand their functioning and modify your access
parameters at any time.

By clicking on the button below, you accept our cookies policy regarding the use of cookies on our Privacy Policy page.

ACCEPT THE USE OF COOKIES




What consumers are experiencing

ONLINE SERVICES

9-eu-wide-privacy-complaints

PUBLISHERS =

B Tonsprency Regi: [ MEPs W8 EUWhoisuho [ Legidative Obsene

3/facebook-g

$ Sade u EASA - Tme @ Suveys [} Colender

our choice regarding cookies on this site

Required cookies
‘These cookies are required to enable core site func:

pr—
{\ AUTODESK.

Functional cookies
These cookies allow us to analyze site usage so we can measure and improve performance

and tailor your experience on the site.

Your time s valuable. To ensure that our email communications, social media, and digital advertising are timely
and relevant to you, we collect and analyze data about your actions on our site. -
eive less relevant or timely communicatio

Your options
If you don't accept these, you can't

Are you sure? Choosing “no” means that you'l re
O ves YYou must accept al continue to use Facebook. You can
- Customer feedback Advertising cookies it ate delete your account, and we'll give
o - aro s sing 0 consents to create your .
® These cookies are used by advertising compani you the option to download a copy of
MyFitnessPal account. your information fit
We welcome your feedback. To accurately collect your feedback and better understand your experience with us, we
may use feedback tabs, pop-up surveys, and data about how you use our products and sites.
Are you sure? Choosing “no” means that your feedback may not be received. oK Delete Account
. . O ves
- Digital advertising e m ‘Submit Preferences Close
o
We strive to show you ads that are most relevant to you. To do this, we use Services that provide ads based on
v Bloomberg

e interests and track their effectiveness. Sometimes, the most helpful and desirable ads come from
lected from you. However, we will

your onli o
merging the data that we collect with the data that our advertisers have
never sell your personal data to third parties.

Are you sure? Choosing “no” means that you'll still see ads, but they may b

less relevant to you

- Troubleshooting

troubleshooting is necessary. To better understand your experience on our sites, we collect data about
ehavior toidentify and solve challenging experiences and errors that you may encounter.
Choosing “no” means that we won't be able to troubl techmical iss:

s that you experience on

our sites.

CONTINUE T0 SITE To change your settings later, click Privacy Settings at the bottom of any page.




What regulators are thinking

“A mobile app for photo editing asks its users to have their GPS localisation activated for the use
of its services. The app also tells its users it will use the collected data for behavioural
advertising purposes.

Neither geolocalisation or online behavioural advertising are necessary for the provision of
the photo editing service and go beyond the delivery of the core service provided.

Since users cannot use the app without consenting to these purposes, the consent cannot be
considered as being freely given.”

Source: Article 29 Working Party, Guidelines on consent under Regulation 2016/679, last revised and adopted 10 April 2018 9 @






GDPR complaints related to advertising

Regulatory
complaint
concerning
massive, web-wide
data breach by

Google and other
‘ad tech”
companies under
Europe’s GDPR

by Johnny Ryan | Sep 12, 2018 |
Announcements, Brave Insights,

GDPR, Policy, Privacy

Have you heard of these companies? Because they've
likely heard of you..

"acxiom [ Criteo [l Equitax
Experian M Oracle
Quantcast

No? Well they've

definitely heard of you!







2. ePrivacy



ePrivacy — What is it?

* An EU law that is currently being reviewed.
* Would enter into force in 2019 at the earliest.

* While the GDPR sets out rules that apply to all personal data,
ePrivacy adds specific rules pertaining to the confidentiality of
communications, online tracking (including cookies) and direct
marketing.

« Expected to have a broad impact on targeted online advertising.



Tracking for online advertising could be
switched off by default

 Firfox Setup

2 firetox Setup - x
.
* Thanks for choosing Mozilla Firefox. We're not just
jesigned to be different, we're different by design.

e set (recommended
You're ab e very latest
in speed, ecurity so eep local data only until y it your browser
you're al
\ Block sites from setti
W Block third-party cookies and site data
| —
‘ Downloading Fire fox. Manage exceptions... All cookies and site data.
One moment, Firefox will launch as soon as the install is comy

Draft text moves the consent request to software level upon
installation.

May end-up mandating that these settings must be set to no tracking
by default.

WFA
Delete

Commission
Maintain

Parliament
Maintain

Council
Delete? TBC

- @



+AddWidget | Share Dashboard Email

Visits

® Visits

May 29 Juns Jun 12

Visits by Traffic Type

e

W 56.68% organic
356 Vists

M 23.88% referral
150 Vists

M 19.44% Other
122 Vists

Pageviews by Traffic Type

s

Consent required for web analytics carried out by third parties

L

Export v

Avg. Visit Duration
® Avg. Visit Duration

uay 29 Jun§ Jun 12

Visits and Pageviews by Mobile

Mobile Visits. Pageviews
No 561 1720
Yes 67 162

Visits and Avg. Visit Duration by Country/Territory

Country/Territory Visits ’;‘:ﬂ; z:;’:
United Kingdom 280 00:02:52
United States 110 00:00:59
India 4 00:00:39
Canada 2 00:01:04
France 1 00:00:01
Visits and Pages / Visit by Country/Territory
Country/Territory Visits Pages / Visit
United Kingdom 280 340

Web analytics could be limited

Delete Dashboard

Goal Conversion Rate *

® Goal Conversion Rate

May2s  JunS Jun 12
Goal Conversion Rate L]
16.24%
s MaA N\

Goal Completions &*
102

100 1 Man )
Goal Value &
£182.00

100 AMAN

Goal Completions and Goal Conversi... ##

Goal
Source Comaiations Conversion
P Rate

google 57 16.52%
(direct) 18 16.07%
tco 10 2857%
linkedin.com 5 1351%
ST

WFA
Extend
exception to 3
parties

Commission
Maintain

Parliament
Extend
exception to 3
parties

Council
Extend
exception to 3

parties
o @



ePrivacy is not aligned with the GDPR

WFA
Add GDPR
legal bases

- The General Data Protection Regulation (e.g. legitimate

interest
(GDPR) sets out 6 legal bases for data )
processing, whilst the draft ePrivacy proposal Commission
. Maintain
only makes one of these (consent) available to
companies. _
Parliament
Maintain
Council
Maintain

7 @



All online content would need to offer 2 tiers

FINANCIAL TIMES

#1 Targeted ads using cookie data
(browsing history, interests etc.)

FINANCIAL TIMES

EQT fargeted by second activist investor over __US crude of ops $50 a barrel, Brent at US FTC investigating Equifax over vast data__ Sell-off deepens for base mefals 1

Accept cookies?

v

No

WFA
Remove

Commission
Not in original
proposal

#2 Contextual ads only
(no browsing data collected)

Parliament
Maintain

Council
TBC




Direct marketing rules could apply to all targeted
advertising

WFA
“‘Sent to”
« Definition of ‘direct marketing’ could be extended to ‘any form of

advertising sent or presented to one or more identified or
identifiable end-users’

Commission

“Sent to”
Would mean additional rules apply to all targeted advertising: Parliament
* Only legal basis = consent “Sent or
» Must inform users of 'marketing nature' of the communication ESEiEe i
» Identify the company on whose behalf the marketing is being sent Council
* Unsubscribe link “Sent to” TBC

. @
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ROUTE 1

Negotiations over by December A
12-24 months for companies to|
implement i
Rules enforced by mid 2019 earliest

TR T A S - e ==
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ROUTE 2

No agreement by December

EU election process stalls discussions

GDPR reality sets in

New Parliament & Commission
discuss




Questions?

Get in touch: c.armitage@wfanet.org



